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A Study about an Auto-vending Channel for Tea
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Abstract

With the development of Economy and Society, tea has become one kind of
healthy drink in the 21% century. The sales channels play a critical role in developing
the tea industry. Due to market change, the continuous rise of shop rent and labor cost
increase the cost of tea, which are main limits of the traditional channels. Nowadays
customers request a convenient sales channel.

We conclude that the convenience of the sales channels and trust are two
important factors when customer chooses the tea sales channel and tea shop is the
main sales channel by analyzing the advantages and disadvantages of tea sales
channels and the auto-vending channels to look for auto-vending opportunities of tea
and researching the customer’s individual characteristics in purchasing decision
factors and the will of purchasing from auto-vending machines. The significantly
difference on channel convenience is consumers’ job and degree level. The demand on
tea brand is decided by degree level and age structure. Most people admit the
convenience of auto-vending channel, however, the will rely on the reliability and It’s
opposition and meantime the consumers’ age and degree level have an obvious

difference on people’s will in purchasing tea .

Key words: Tea channel; Auto-vending; Empirical study.
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